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Current Challenges and Problems in Marketing
According to an article posted in the Wall Street Journal, despite the good fragrance and skin enhancing characteristics of cosmetics, longer exposures of the chemicals in the cosmetics can trigger cancer in people. In the US, the congress is currently intensifying efforts to create laws that regulate personal care and cosmetics. Furthermore, in June, 2018, Environmental Working Group (EWG) created a website that educates individuals on the cosmetics products by listing body care products and their subsequent hazards. In the same month, the US initiated a campaign program for safe cosmetics in alliance with EWG. According to the reports, the senate staffers of the Congress have reached to a mutual understanding of stiffening safety measures for beauty products and cosmetics including deodorants, mascara, skin creams, hair dyes, and shampoo. Presently, there are light restrictions by the by the Food and Drug administration. Therefore, the main challenge is mass awareness on health in relation to beauty products.
The stakeholders affected by this challenge are the consumers who are mostly women and elderly people using anti-ageing products and the entire body care and cosmetic industry. With ongoing mass awareness of the debilitating health effects from longer exposure in beauty products in chemicals, beauty industries are experiencing backlash from consumers. The consumers are sensitive on which types of products and opting for organic products of inorganic consumer products. As a result, the current body products industry is under serious threat of getting a small market share in the health-conscious market.
Despite many industries in the manufacturing industry producing products that are harmful to health, there are other industries manufacturing organic products with no effects to the skin or no possibility in causing cancer, the low market sales is still rampant. The rationale behind this trend is the psychological reasons that beauty products from firms results to cancer. This perception is a big challenge to the companies that are establishing their footing in the industry as well as the large enterprises that are well established in the industry.
Resolving the fate of the marketing industry as well as that of consumer principally lays on changing the product line as well as educating the consumers. For the firms that are specializing in products that pose health threats, they should opt to change to organic body care products. However, such change will call for huge capital investment as well as huge capital. Therefore, huge capital to embrace the right changes in the industry is the main obstacle.
If the challenge is not mitigated, it has a net effect to the consumers and the market industry as a whole. Firstly, consumer who are not aware of the risk involved will use untested products and thus on the frontline to have cancer and other skin related problems. On the hand, the industry will experience a backlash from the health conscious patrons. Other emerging trends in the industry might add significant challenges to the marketing challenge. For instance, it will affect the businesses that are operating rightly and offering the right products. The rationale behind this is the entire beauty product sector is offering harmful products.
Organic and Natural innovations will be a crucial move to curtail the challenge. This involves manufacturing of skincare and body products free of harmful chemical ingredients. This trend is apparent in most parts of US where people are changing to active and health lifestyles.
Solutions to restoring effective marketing strategies are, firstly, proper consumer intelligence. This involves understanding the customers and offering the products that do not put their health into danger. Secondly, to distinguish fake products, the company should rebrand its products in order to distinguish between actual products and counterfeits.
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